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“The new logo is
a symbol of the
organisation’s and
industry’s efforts
and aspirations.”

The Minerals Council South Africa

QUICK FACTS
On 23 May 2018, the Chamber of Mines of South Africa was formally renamed the
Minerals Council South Africa (Minerals Council), unveiling a new logo and brand
identity. The decision to rename the organisation was taken by the Chamber of
Mine’s Council in 2017 in line with our changing face, ethos and role.
The decision was not taken lightly and followed extensive research undertaken by a
leading South African brand agency. While it was acknowledged that the Chamber
of Mines has had a long history of contribution to the South African mining industry,
it is also understood that there are negative associations with its past.

What does the Minerals Council
logo represent?

01

Engineering: The “M”,
suggestive of mining
tunnels, is safely
contained within the
outer shapes while
the negative spaces
symbolise drilled-out
areas

02

Nurturing: The “M”
symbolises the heart
of South Africa and
is supported by four
shapes, which represent
the Earth

03

One voice: The logo
depicts strength of form
and unity, and national
pride is exemplified in
the use of the colours of
the South African flag

04

Equity: Some aspects
of the previous identity
have been retained

The Council was of the view that it was time to signal clearly that this industry is
moving forward, building a new legacy and creating a future all South Africans can
be proud of.
The Minerals Council is well aware that a new logo will not create a new legacy.
Rather, the logo is a symbol of the organisation’s and industry’s efforts and
aspirations. In all that the Minerals Council does, we will endeavour to represent
and lead members in a way that reflects our vision and values. More than that,
through our membership compact, we will hold members accountable for the
commitments that the Minerals Council and our members have made.

INTRODUCING THE MINERALS COUNCIL SOUTH AFRICA
THE NAME
The Chamber of Mines has become the Minerals Council South Africa (Minerals
Council), a name which better reflects the work that the Minerals Council and our
members now do. The original Chamber of Mines was loosely formed in December
1887, in a hotel in Johannesburg, one year after an Australian gold digger, George
Harrison, first discovered gold on Langlaagte Farm. The former name conjures up
images of those early mining days. The role of the Minerals Council has expanded far
beyond its original remit – we innovate, we are thought leaders and we challenge the
status quo. The mining industry is about so much more than just the mining process.
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THE LOGO
New logo

Old logo

CHAMBER OF MINES
of South Africa

The Minerals Council South Africa

VISION

To ensure mining matters in South Africa

MISSION
To play a leadership role in enabling the South African
mining sector to achieve its real potential for investment,
growth, transformation and development in a socially and
environmentally responsible manner

VALUES
Members are obliged to conduct their business according to
the agreed Minerals Council values, dictating the minimum
standards of conduct required of them in order to become
a member of, or remain a member of, the Minerals Council
The five values of the Minerals Council are:

“In all that the Minerals
Council does, we will
endeavour to represent
and lead members in
a way that reflects our
vision and values. More
than that, through the
Membership Compact,
we will hold members
accountable.”
MEMBERSHIP
COMPACT

Responsible
citizenship

Respect

Trust

Honesty

Accountability

The Membership Compact (Compact) is a mandatory code of
ethical business conduct to which members of the Minerals Council
South Africa (Mineral Council) subscribe.
The overriding vision and mission of the Minerals Council is to reposition the
South African mining sector as South Africa’s pre-eminent industrial sector
and to double real investment in mining by 2030. This is an industry strategy
that will be owned by all Minerals Council members with the overriding
objective of building a trust-based social pact with key stakeholders, creating
an overwhelmingly positive investment and operating environment for the
sector that makes the global investment community and mining industry
recognise that South Africa has emerged into an investment destination
of choice for the mining sector. The benefits of achieving this vision are
incalculable, and will be a game changer for the country and its ability to
achieve the National Development Plan objectives, to which members of the
Minerals Council subscribe.

COMPACT OBJECTIVE

SLOGAN
#MakingMiningMatter

The primary objective of the members of the Minerals Council is to ensure
that the mining industry is able to realise its latent growth potential and so
contribute meaningfully to the national objectives for sustainable development,
transformation and the growth of the South African economy. This can best be
achieved through:
• Building trustworthy relationships with key stakeholders
• Transforming the mining industry
• Partnering with communities surrounding existing and future mining
operations and those in labour-sending areas

COMPACT VALUES
Members are obliged to conduct their business according to the agreed Minerals
Council values, which dictate the minimum standards of conduct required of them
in order to become a member of, or remain a member of, the Minerals Council.
The five values of the Minerals Council are:

GUIDING PRINCIPLES
The guiding principles serve as a
framework to enable Minerals Council
members to achieve the objectives
of the Compact. Minerals Council
members undertake to integrate
the guiding principles into their
management systems to ensure
consistent application across all
operations.
The following 10 guiding principles
demonstrate the commitment of
members to manage their operations
in a responsible manner. Members
commit, in all aspects of their
businesses and operations, to:
1.

3. Integrate sustainable development
considerations within the corporate
decision-making process
4. Respect fundamental human rights
and respect cultures, customs and
values in dealing with employees
and others who are affected by
their activities
5. Implement risk management
strategies based on valid data and
sound science
6. Continuous improvement of their
environmental performance
7.

Responsible
citizenship

Respect

Trust

Implement and maintain ethical
business practices and sound
systems of corporate governance

2. Strive to achieve zero harm in
respect of mine health and safety
by complying with the Mine Health
and Safety Milestones

Honesty

Accountability

REGULATORY FRAMEWORK
Minerals Council members commit to compliance with all relevant legislation
and to making every possible effort to comply with meeting, or bettering, the
targets outlined in the Mining Charter.
Minerals Council members also subscribe to the principles and commitments
outlined in various agreements, such as the Presidential Framework
Agreement for a Sustainable Mining Industry and the Framework for Peace
and Stability in the Mining Industry.

Contribute to conservation of
biodiversity and integrated
approaches to land use planning

8. Facilitate and encourage
responsible product design, use,
reuse, recycling and disposal of
their products
9. Contribute to the social,
economic and institutional
development of the communities
in which they operate and in the
labour-sending areas
10. Implement effective and
transparent engagement,
communication and independently
verified reporting arrangements
with their stakeholders
Page 1

1781_17_MCSA Membership compact MM10.indd 1

2018/09/21 6:08 PM

Scan QR code
to download
latest PDF

CONTACT DETAILS
MINERALS COUNCIL SOUTH AFRICA

T +27 11 498 7100
E info@mineralscouncil.org.za
MEDIA

T +27 11 880 3924
E mineralscouncil@rasc.co.za
@Mine_RSA
www.facebook.com/Mine
5 Hollard Street, Johannesburg 2001
PO Box 61809, Marshalltown 2107
The Minerals Council South Africa
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www.mineralscouncil.org.za
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